
 

 

 
 

 

Content Specialist Job Description 
 

 

Content Writing and Development Overview 
 

Content is the key feature of any digital marketing strategy. Whether it has to do with building 

new website pages, developing content for SEM and SEO campaigns, creating advertising 

content for Social Media, and a variety of other applications, content is essential for success. 

And because content has to serve many purposes, it is critical that a Content Specialist 

possess a range of capabilities in order to maximize their performance. 

 

As a Content Specialist, your objectives and goals will be geared toward helping our partners 

at Allegiant Digital Marketing create unique, quality, and engaging content. Content that will 

be used to convey the value of the products and services offered by our partners and inspire 

action (conversion). Ensuring that we deliver targeted leads and sales that drive revenue with 

the top return on investment (ROI) opportunities for our partners. 

 

 

What Do Content Specialists Do? 
 

The job of a content writer is to create digital content for companies that provide information 

or showcase the products or services they offer. To develop content that accurately reflects 

company ideals, content writers often research the material they need to write each article or 

product description. They collaborate closely with a content manager and our partners to 

write according to a company's editorial style. An effective writer works independently and 

consistently meets deadlines. 

 

Most content writers have an undergraduate degree in English or marketing. However, it is 

possible to enter the field without a degree if you start as an intern or demonstrate writing 

proficiency with a portfolio of your work. To be successful in this role, content writers must 

know how to use a variety of writing and publishing programs, such as Microsoft Office, G 

Suite, and WordPress. Strong attention to detail and the ability to work under pressure are 

essential. 
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Content Specialist Roles & Responsibilities 
 

Content Specialists fill several key roles within a digital marketing agency. They work hand in 

hand with each department and assist with providing both written and visual assets needed 

for a variety of tasks.  

 

This includes: 

 

• Producing well-researched content for publication online 

• Organize writing schedules to complete drafts of content or finished projects within 

deadlines 

• Utilize industry best practices and familiarity with the organization's mission to inspire 

ideas and content 

• Communicate and cooperate with a writing team, including a content manager, editors, 

and web publishers 

• Follow an editorial calendar, collaborating with other members of the content 

production team to ensure the timely delivery of materials 

• Develop related content for multiple platforms, such as websites, social media, email 

marketing, product descriptions, videos, and blogs 

• Monitor and analyze the performance of key performance indicators (KPIs) to offer 

suggestions for improvement 

• Use search engine optimization (SEO) strategies in writing to maximize the online 

visibility of a website in search results 
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Content Specialist Qualifications 
 

Ultimately, a top-performing Content Writer should be able to contribute to the development of 

strategies that will increase reader engagement that drives and convert leads into sales. In order 

for this to occur a Content Specialist must possess and exhibit a range of skillsets to research, 

create, and optimize content to reach the desired outcomes and goals of the agency and our 

partners.  

Qualifications for this role include: 

• Proven record of excellent writing (demonstrated in a professional portfolio) 

• Impeccable grasp of the English language, including idioms and current trends in slang 

and expressions 

• Ability to work independently with little or no daily supervision 

• Strong interpersonal skills and willingness to communicate with partners, colleagues, 

and management 

• Ability to work on multiple projects with different objectives simultaneously 

• Strict adherence to the style guides of each company and their policies for publication 

• Good time management skills, including prioritizing, scheduling, and adapting as 

necessary 

• Proficiency with computers, especially writing programs, such as Google Docs and 

Microsoft Word, Excel, Outlook, and PowerPoint 

• Familiarity with each client's requirements and the company's brand image, products, 

and services 

 

How to Apply? 
 

Interested in the position? Great, we would love to hear from you! To apply, submit your resume 

with references to info@allegiantdigital.com along with 3 to 4 pieces of content examples that 

you have recently produced. Any content that you have written that contains SEO that you have 

included is a plus. 

 

Once your resume and supporting documents have been received and reviewed, you will be 

sent an email to inform you of our decision to proceed and will schedule an interview afterward. 
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